Assistant brand managers work in companies marketing their own brands of products.  Assistant brand managers provide support in the development of effective strategies for marketing specific brands.  They are also responsible for supporting all aspects of the marketing activation plan.  The assistant brand manager reports directly to the senior brand manager who directs the over-all brand development and management plan.  In addition, assistant brand managers perform tasks to maximize public awareness in the company brands and categories.  They are important in maintaining brand equity and also in maximizing market share.  In some occasions, assistant brand managers represent the company in projects and also serve as a representative in supporting the entire production process of selected brands.

Sample Assistant Brand Manager CV Template

Robert Morgan
Worsley Road, Leytonstone

London, E14 3JN

Phone:  456-776-1234

rmorgan@yahoo.com 
Objective
Creative and innovative individual searching for employment as assistant brand manager in a company where I can explore my abilities in developing brands while also contributing to the success of the company.

Summary of Qualification
· Possess three years of work experience as assistant brand manager.

· Possess a high level of creativity and a keen eye for detail.

· Knowledgeable of product management.

· Abreast of current trends in different products.

· Highly capable of interacting with consumers and shoppers.

· Excellent numeracy and analytical skills.

· Solid project management and communication skills.

Career Experience/Job History
2007 – Present:  Assistant Brand Manager, Practical Home Co.
· Assist senior brand manager in determining needs of consumers.

· Liaise between marketing departments and senior management.

· Implement plans to increase public awareness of products.

Education
2002 – 2006:  Bachelor of Science in Marketing, London University

 

Professional reference will be furnished upon request.
