Remaining competitive in the highly volatile markets often require coming out with new products in new markets, or improved products in existing markets.  One cannot remain in their laurels as successful products can easily be matched or overtaken by competitors in 3-5 months or earlier.  It is the responsibility of the New Product Planning Manager to know both the market and competitor dynamics to either catch up with the competition or remain a leader.

Sample New Product Planning Manager CV Template
Jermaine B. Potterhouse
Victoria St., Bristol, UK

Phone: 0161–354-9844

potterhouse_jb@ycmail.com

Objective
To work as a New Product Development or Planning Manager in a large consumer electronics manufacturing company

Professional Experience 
2002 – Present:  New Product Planning Manager, Orange UK, Bristol
· Work with market research to analyze market demographics and psychographics

· Conduct competitor and non-competitor products in target and remote markets

· Identify new markets for possible penetration

· Develop new products or re-position existing products with new tariff schemes

· Present to management recommendations on market positioning

· Get market pulse from customer relationship managers to determine features that the market prefers.

· Prepare sales targets and promotional campaigns for new products in accordance with approved advertising thematics.

Skills
· Excellent organizational, people management, marketing and interpersonal skills

· Excellent verbal and written communication skills

· High computer literacy skills for using word processing and macro-embedded spreadsheets.

Achievements
Portfolio of new telecoms broadband products re-positioned or released available on request during interview

Education
1998 – 2002: BS in Computer Engineering, University of Kent

References
To be furnished upon request

