Senior brand managers are employed in companies engaged in different fields of business.  Their primary function is to determine the brands and products that are popular and needed by customers and clients.  Senior brand managers possess superb consumer marketing skills which they utilize to help companies attain further growth potential for their brands.  They work on the ground where they determine the actual likes and dislikes of customers when it comes to different kinds of products as well as what customers are looking for in existing products.  Senior brand managers then help improve existing brands or develop new ones that deliver the products based on customer needs and preference.

Sample Senior Brand Manager CV Template

ClarenceVinney
Edge Hill, Liverpool

Merseyside, L7 8JH

Phone:  234-776-6555

clarencevinney@gmail.com

Objective
Results-driven and committed individual looking for a new challenge hopes to share my expertise in the business field as a senior brand manager for an ambitious company.

Summary of Qualification
· With five years of professional experience as a senior brand manager.

· Business astute and commercial savvy.

· Sound knowledge of relevant principles and strategies in marketing.

· Strong decision-making and trouble-shooting skills.

· Strategic thinker and practical marketer.

· Excellent verbal and written communication skills.

Career Experience/Job History
2005 – Present:  Senior Brand Manager, Suitable Fashion Inc.
· Work on the ground to identify comments and suggestions of customers about company products.

· Conduct surveys and other methods of gathering information about customer preference in products the company sells.

· Help create and execute a plan to develop products.

Education
2001 – 2004:  Bachelor of Science in Marketing, Liverpool University

Professional reference will be furnished upon request
